
67 

 

 3 

 

 

 (Survey research) 

 

1.  

2.  

3.   

4.  

5.  
6.  

 

 

 

1.    

2559  1,804  
2.   

 2559    

(Krejcie & Morgan, 1970, pp. 608-609 , 2556,  83)  

 354  (Stratified random sampling) 
 

 

 (Questionnaire) 

   (2556,  77-82) 

 5 

 (Likert)  2   

 1 

 (Check list) 

Clic
k h

ere
 to

 buy

A
BB

YY PDF Transformer 3.0

www.ABBYY.com
Clic

k h
ere

 to
 buy

A
BB

YY PDF Transformer 3.0

www.ABBYY.com

http://buy.abbyy.com/content/pdftransformer/default.aspx
http://buy.abbyy.com/content/pdftransformer/default.aspx


68 

 

 2  

 2 

 4  40   

1.  13  

2.  7  

3.  8  

4.  12  
 (Rating & scale) 5  

 (Likert) 

 

5  
4   

3   

2  

1  

 (

  , 2535,  21-24   , 2556,  55) 

4.51-5.00   

3.51-4.50   

2.51-3.50    

1.51-2.50   
1.00-1.50   

 

 

  

1. 

 4  

1)    

Clic
k h

ere
 to

 buy

A
BB

YY PDF Transformer 3.0

www.ABBYY.com
Clic

k h
ere

 to
 buy

A
BB

YY PDF Transformer 3.0

www.ABBYY.com

http://buy.abbyy.com/content/pdftransformer/default.aspx
http://buy.abbyy.com/content/pdftransformer/default.aspx


69 

 

2)    

3)  

4)  

2.  (Rating & scales) 5  

 (Likert)    (2556,  77-82) 

3. 

 4  1)   2)  

 3)   4)   
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(Content validity)  (Index of Item-

objective congruence: IOC) ( , 2549,  139 , 2552,  

74)  

 

 

 IOC   

R  
N  

 

+1   

0    
-1   
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5.  (Try-out) 
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5.1  

 (Pearson’s product moment correlation coefficient)  (Item-

total correlation) 

  0.21-0.79  

5.2  (Reliability)  

(Coefficient Alpha)  (Cronbach, 1990, pp. 202-204) 

  0.95   
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 (One-
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 (Scheffe’s method)  

       
 

Clic
k h

ere
 to

 buy

A
BB

YY PDF Transformer 3.0

www.ABBYY.com
Clic

k h
ere

 to
 buy

A
BB

YY PDF Transformer 3.0

www.ABBYY.com

http://buy.abbyy.com/content/pdftransformer/default.aspx
http://buy.abbyy.com/content/pdftransformer/default.aspx

